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Interest is the second stage
where your audience is aware
that they have a need or a
problem and are looking for a
solution. This stage of the
factfinding mission is about
researching products and
services that might fulfil their
need or solve their problem.




|. TAKING A CLOSER LOOK AT THE INTEREST STAGE

At the interest stage of
the cycle, you’ll need to...

* Help your lead explore
the types of solutions
available to them

* Help them evaluate which
solutions best suit their
needs

* Demonstrate your
solution

* Build trust with your
audience



I. TAKING A CLOSER LOOK AT THE INTEREST STAGE

Why does my back hurt after sitting down all day?

What can | do to improve my posture!?
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What kinds of exercise are best for improving posture?

How can yoga help to improve my posture!?
Which yoga practice is best for improving posture?

What yoga poses help strengthen my back!?
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What yoga poses help stretch my back!?

Can | do yoga if | have asthma!?



2. GUIDING RULES FOR CREATING INTEREST CONTENT

Any content you create for the purposes for interest should:

v Only gently sell through demonstration (your solution is still not
the focus)

v’ Offer specific problem-solving content
v Explore alternatives
v’ Highlight factors of consideration

v' Assume your audience understands their problem or need



3.TYPES OF INTEREST GENERATING CONTENT




4. EXAMPLES OF THE INTEREST STAGE INACTION
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1,780 posts 182k followers 2,123 following

Charlotte Palermino

Entrepreneur

Struggling with skincare? Welcome home.
Your skincare fairy godmother

1/3 @dieuxskin

Licensed esty and sometimes writer.

Link for things I like G
msha.ke/charlotteparler

Followed by katiejanehughes, lapresmidi, coveteur +10 more
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4. EXAMPLES OF THE INTEREST STAGE INACTION

& > C & bloghootsuite.com/how-to-create-a-social-media-content-calendar/

Strategy

How to Create a
Social Media
Calendar: Tips

and Templates

Social media content calendars are the best way to .
. . . media calendar examples
plan and organize upcoming content. Find out why 1
— N

you should have one. »cial media calendar templates

Paige Cooper, Shannon Tien media content calendar apps

June 1,2021 ols Easily manage all your social

media in one place and save
time with Hootsuite.

Bonus: Download our free, customizable social media QHootsuite:  Pittom  Hars  Enterpie R
calendar template to easily plan and schedule all your

content in advance.
Social Media Content Calendar

What is a social media calendar? B

First Name
A social media calendar is an overview of your upcoming social
media posts. It can be organized in the form of a spreadsheet,

How many people use your company’s official
social media accounts?

Google calendar or interactive dashboard (if you’re using a

Select...

Company

Number of Employees










Workshop tasks:

*  Whether or not you have a blog,
come up with three blog topics that
would answer your customer’s
research questions at the interest
stage of the digital sales cycle.

* Pull up one of your audience personas
from seminar 3 and map out what
their research journey might look like
as they move from awareness
towards interest.




