Digital Masterclass Series

The Importance of
Going Digital in a
Post COVID World

Today’s Topic:
Branding: more than just a logo

Collaboration, Respect, Service Excellence,
Integrity, Innovation
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Branding: more than just a logo
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What is a brand
Why branding is important

Elements of a brand and where they

are used
Examples of strong local brands
Do you need to revitalise your brand?

A branding checklist
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Focus of this session
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,_=_Branding — the What, Why and How
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A Brand is more than just a

logo
S
L
It is all the elements that the public is e % EXPERIENCE
| OGO%apvermisnG S %EEEELSB”E}Z;T

exposed to, which lets them form an . <CASSET
opinion about your business B RAN DZ DESIGN
CONCEPTS SHAPES gFI}E/IC,(?\GlﬁrléEHNGo
AWARENES 2 TERM|

Your brand reflects the image & sEce
values you would like the public
to associate with your business

SOUN
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So why is your Brand so important?

Your brand:

e Distinguishes you
from your
competitors

e Builds trust
 Provides direction

* Adds value to your
business - goodwill
O n t h e b a | a n Ce This Photo by Unknown Author is Iicened under CC BY-NC
sheet (asset)



https://alcse.org/i-am-a-business-owner/
https://creativecommons.org/licenses/by-nc/3.0/
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Every brand has the potential to add EiRa|

value to the Balance Sheet GLEN EIRA

l'he_ 10 Most Valuable Brands i 2o

ficrosoft A\MSUNGB

The annual Global 500 report from Brand Finance connects brands to the bottom line.

©- - 0-0-0

Brand Strength Index (BSI) Brand Royalty Rate Brand Revenues Brand Value

Assessing marketing investment, BSI is applied to an appropriate The royalty rate is applied to Revenues are discounted

stakeholder equity, and business royalty range which reflects the forecast revenues post-tax to a net present
performance to express brand importance of brand to purchasing value (NPV)

strength on a scale of 0 to 100 decisions in certain industries



Brand elements

A brand is made up of:

Logo & tagline
Values

Style guide — colours,
fonts, tone of voice in
communications

People / Customer
service
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Sighage
* Social media
 Written materials

* Electronic signatures
* Staff uniforms . = gy =

e (Customer service
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2UNNINGS
wurehouse

LOWEST PRICES ARE
JUST THE BEGINNING ...

" “Create a garden you luve
fora warehouse pnce
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your brand?

Mol ol =
AN e Donalas
When to consider re-branding:  BARBECIE m ot

Been around for years

Entering new markets

Extending your product line
Competitors eating into m
market share

Overcoming a PR crisis
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Branding checklist

Checklist:
1. Do you know your brand
values?
2. Are they Fo:s:tently WHAT o HOW
communicated across YOU DO OUR PEOPLE

your business? AND SAY FEEL

3. Areyou in a situation
where you need to
revitalise your brand?
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Actionable steps

Steps:

1. Brainstorm with your staff
and key customers

2. Audit all your brand
touchpoints — logo, signage,
printed materials, staff /
customer service; and

3. Decide whether your brand
needs to be revitalised or
just articulated and
reinforced?
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A brand is more than a logo — it also includes
everything your customers can see and experience

A brand communicates your Business Values

A brand builds trust and is an asset to the business

Revitalise your brand only if you have a good
reason to

Doing an audit with your staff and customers is a This Photo by Unknown Author is licensed under CC BY-NC-ND
good place to start



https://www.todomktblog.com/2015/03/brand-awareness-que-es.html?showComment=1511730031012
https://creativecommons.org/licenses/by-nc-nd/3.0/

Thank you

For more information

https://www.gleneira.vic.gov.au/
Business support - Glen Eira City Council | Glen Eira City Council

cityfutures@gleneira.vic.gov.au
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https://www.gleneira.vic.gov.au/
https://www.gleneira.vic.gov.au/services/business-support
mailto:cityfutures@gleneira.vic.gov.au

